to Swag Tha



Somewhere along the way, 'swag” became a
catch-all term for... well, everything branded.

Pens? Swag. Jackets? Swag.
A themed tote bag you gave out at your annual
retreat in Tahoe? Also swag.

Except it's not.

And here’s the thing: when you blur the lines,
you blur the impact. Not all branded gear has
the same job. Not all gitts should carry the same
level of branding. And not every item should

SCREAM YOUR LOGO!

like it's running tor office.

At Righteous, we think of swag less like “a
collection of stutt” and more like an arsenal.
Each piece has a purpose, a moment and a
best-use scenario. Once you get clear on the
categories, your branded gear stops being
noise, and starts being strategy.

L et's break it down.
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1. Trade Show Gear

Bold, Loud, and Built for Recall

Trade show swag has one job: get remembered.

This is where your logo earns its spotlight moment. Think of high-
frequency use items like water bottles, tote bags, or notebooks that
are designed with a brand-forward look that reinforces your name long
alter someone wanders off with your gitt.

Does design still matter? Absolutely. Should it overshadow your mark?
Absolutely not.

[T you want someone to remember who gave them that surprisingly
great pen, this is the category that earns the tull-volume branding
treatment.



2. Office Essentials

The Everyday Brand Whisperer

These are the unsung heroes: pens, sticky notes, notepads, thumb
drives... the things that "walk”™ out of meeting rooms but always manage
to find their way into the right hands.

Office essentials are logo- and tagline-centric—-not tlashy, not gift-v,
just consistent visual reminders of who you are and what you promise.
They power your people. They signal readiness to your visiting clients.
They keep your brand visible without needing a drumroll.

Think of them as your daily bread and butter: simple, consistent, always
usetul.




3. Event Gear
Where Creativity Gets to Play

Event swag is where the brand mark takes a back seat, and the theme
takes the wheel. Retreat in Palm Springs? That might be custom
towels, sunscreen kits, or a tote that looks like it was designed for the
exact moment people are in.

Annual meeting in Denver? Maybe it's cozy cabin-core blankets or a
mug that feels hand-made (even it it's not).

Branding becomes tertiary in this category; maybe your logo is just a
small bug, or a woven tag, because the focus is on the vibe.

You're designing an experience, not a billboard. And when done right, it
feels elevated, intentional, and very un-swag-like.



4. Client Gifting

Subtlety Wins Every Time

The Goal

Here, you want the recipient to think, "This is really nice,” betore they
notice the branding. The mark should be discreet, like a small deboss,
a stitched monogram, or a tonal emboss on the packaging.

The Strategy

You want them to use the item in real lite, not relegate it to the
‘corporate gift graveyard.” This is where personalization works
overtime. It says, "| knew you'd like this,” not, "We ordered 500 of these
because procurement got excited.”
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5. Employee Gifts

Brand Pride, But Thoughtful

Employee gear can absolutely be more brand-torward, but it still needs
to make sense for the role. For example:

Field Teams: Durable, high-quality outerwear with branding that looks
intentionally not loud, but proud.

Desk-Based Teams: Give them tech tools, workspace organizers, or
beautitully branded notebooks they'll actually reach for.

Internal gifts are a chance to show thoughttulness and build a sense ot
belonging. They should teel relevant, not random. Their value is in high
quality usetulness.
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6. Tiered Gifting

One Size Fits No One

Ditterent tenure, roles, climates, or annual spend? They all justity

tiered gift
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The Big Takeaway:

Not All Swag Is Created Equal

 The quicker you stop treating everything as “just swag, the
quicker your gear starts working for you.

Daily-use items show up internally and keep your brand humming.

Trade show gear earns attention and recall.

Event pieces create memorable experiences.

Client gitts build relationships.

Employee gifts build culture.

» Tiered gifts ensure the right people get the right thing at
the right level.



Want Help Building a
Smarter Swag Strategy?

This is what we do.

Whether you need brand-forward trade show pieces, elevated
event gear, subtle client gifting, or a tiered strategy that removes the
guesswork, Righteous can help you curate, design, and deploy gear
that does its job, and does it beautitully.

Just say the word.

SALES@RCHQ.COM | WEARERIGHTEOUS.COM | 503.655.1227

® J RIGHTEOUS

l UNIFORMS. GEAR. SWAG.





