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Suddenlyit's s like blue collar workers.
Attire that conveyea strong work ethic, a connection
between labor and success, and utility is cool. Style
your team with apparel that is a nod toward old
school workwear, modernized for today.
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Prmts that feel l|ke almost
,4'* f nothmg are gaining
 popularity. Give your
,.employees and patrons
branded gear that carries
your powerful message
lightly. A soft-hand print
.~ doesn't mean less impact.



COLOR!

From pastels to bright energetic
colors, this is the year to indulge in
vibrancy. Take a cue from the Pantone
color of the Year and provide an
almost universally flattering tone that
communicates growth, strength and
energy without feeling
been-there-done-that. Rounding out
the current trend palette is a range of
earthy-based colors and a return to
neons of the late 80's but updated
with fresher tones
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Patterr
a way to mix pa , you are
treading in fashion savant territ
Plaid shirts and pants -
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dated
new designs and colors, che

N stripe polka dots. Solids
" great, but a fu can ele
your look with little
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custom-made aprons in ‘top- market
bistros. Take a page out of their book |
your very own version; tailored just fo
your brand vibe. Rugged fabrics,
custom findings, contrast materials,

leather accents, retail-inspired woven
labels, and new designs can pull your

uniformup a notchortenn= & —




AEADWEAR

Being as awesome as your employees are Is hard work.
Sweating Is inevitable, and so Is being uncomfortable in a cap
that doesnt breathe. You want them happy, but mesh caps
have always looked a little sloppy. Thanks to recent popularity,
these caps have gotten a full makeover. The once foam-front,
cheap-looking cap IS now structured and sophisticated.
Business in the front with updated style, and a party in the back
with a variety of mesh fabrics keeping things cool.
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